CLIENT CASE STUDY
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SITUATION

Without consistent lighting across the store: Bl NN e——

on value, quality, and selection
since its founding in 1918. As
shopper expectations continue to
evolve, Food City recognized that
experience plays a critical role in
where customers choose to shop.

e Shoppers can miss featured products and promotions
e |abels, pricing, and product details are harder to read
e High-margin categories don’t stand out as intended

For Food City, the opportunity wasn't just to improve
aesthetics, it was to ensure shoppers could clearly see,
evaluate, and engage with products throughout the store.

SOLUTIONS

Food City partnered with Lighting for Impact to implement LED shelf and display lighting across the full
store environment.

The approach focused on:

* Integrating lighting into both new and remodeled stores
e Applying illumination consistently across categories
e |everaging LFI's power systems for long-term flexibility and compatibility

Shelf lighting was deployed across the entire store, including: Center store aisles, health & beauty,
wine & spirits, pharmacy, bakery, checkout and self-checkout, and refreshment zones.

RESULTS

By integrating lighting across the full shopper journey, Food City created a more engaging and
cohesive in-store experience. The result:

» Stronger visibility for feature categories
* Increased shopper engagement across departments
e Measurable sales lift in illuminated areas
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